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AOr acl eds Bl Strategy
AOracle Business Intelligence Foundation Suite
AOracle Business Intelligence Applications
AOracleBli What 6 s Next ?
AOracle.com/BlI
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The following is intended to outline our general

product direction. It is intended for information

purposes only, and may not be incorporated into any
contract. It is not a commitment to deliver any

material, code, or functionality, and should not be

relied upon in making purchasing decisions.

The development, release, and timing of any
features or functionality d
products remains at the sole discretion of Oracle.
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0s Driving Bl

Market Drivers

e Consumerization

Pre-built
of Bl

Intelligence

A Better decisions
A Productivity

A Efficiency
A Simplicity
A BI Adoption
n-Memory Engineered
Analytlcs Technology Systems

Enablers

T e

DETECT

/ COMMON \
ACT AL ANALYZE
INFORMATION
\ MODEL /
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.Whatﬁs does Oracl ebdbs | nt
Solution include?

Historical Situational Forward-looking
Questions Questions Questions
. £ (A
= OBI Foundation &
H ~ o ki
Z OBl Applications _,T—-

Standardized Ad-Hoc Query Modeling and
Reporting & Analysis Forecasting
Past Oriented Future Oriented
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.Oracl ed0s I ntegrated Ana

AFinancials ASales

AHR AMarketing
AProcure & Spend AService
AProjects AContact Center
ASupply Chain APrice

AOrder Management ALoyalty

COMMON
ACT ENTERPRISE
I

NFORMATION

AFinancial Close AFinancial Services

AStrategic Planning AHealthcare
APlanning & ARetail
Forecasting AManufacturing
AProfitability
Management
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.Oracl ed0s I ntegrated Anal

Detect

What Happened?
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Oracledos I ntegrated Anal
Analyze

Why Did it Happen?

Ved - -
Single analytic [revenue compason ——————————
. | | (lick & Brand or a Yesr to update the Produck Revenus detail graph,

Per Hame Year [Brand ‘ear Ago Revenue Actual Revenus Revenue Gain/Loss

d t 2009 BizTech 6,990,741 6,302,087 & (688,653)
a a SO U rces . FunPod 5,723,187 5,160,340 & (562,848)
Homeview 3,786,072 3,937,573 @ (248,49%)

” 2009 Total 16,500,000 15,000,000 (1,500,000)
Advan Ced 2010 BizTech 6,302,087 7,707,172 & 1,408,084

. R FunPod 5,160,340 6,616,473 € 1,456,133

I nte ractlve Homeview 3,537,573 4,176,355 & 638,783
2010 Total 15,000,000 18,500,000 3,500,000

Grand Total 31,500,000 33,500,000 2,000,000

COMMON :
ACT AL ANALYZE analysis,
|

NFORMATION regardless of data | "~ . | | | -
MODEL source T
” Same powerful .
analytic context
available in e

$600000

Microsoft Office

¥
W4x Flip Phone Touch-Screen TS SoundX Mana 4Gh Bluetocth Adaptor
. CompCell R¥3 Heyhiax S-Phone MicroPod B0GE MP3 Speskers System

Product

Product Actual Revenue compared to Target Revenue per Brand/Vear
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.Oracl ed0s I ntegrated Anal
Model

How to Optimize Across Alternatives?

Model Complex Business
Scenarios

_ Advanced calculation

engine
COMMON .. . .

ACT oA ANALYZE _Intuitive dimensions,
I

NFORMATION

VIODEL derived metrics
” Single view of the business
” Centralized, User-oriented

_ Functions, calculations,
consolidations
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.Oracl ed0s I ntegrated Anal

Act: Insight to Action

Take Action Who Does What?

Late

Payment
Trend

" 4 l
Finance

Hold
Credit

Headcount
Budget
Analysis

uti}

H

Approve
Hire

Forecast
Update

Supply
Shortfall

> r p”
Sales Supply Chain
Approve Change
Discount Request

Poor
Campaign
Results

Marketing

Redirect
Funds

ACTION

COMMON
ACT ENTERPRISE
|

ANALYZE

NFORMATION
MODEL /
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Oraclebdbs I ntegrated A

Complete. Open. Integrated.

Prebuilt Bl & ERPMIAppIIcations

Pre-built
Bl / EPM

c

O

)

S o

) .

S 'S Bl Feundation

o v

LL

m
OLTP:& ODData WarehousesExadata OLAP Packaged Unstructured & Excel  Business
Systems  Data Marts Sources ( Awgﬁ;ther Ss)em'smmfd XML/Office Processes

o
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. Oracle Business Intelligence
Foundation Suite

IncludeadiCompoenents
@racle Businessiintelligence Suite Enterprise Edition RPIius
@racle Essbase Plus
@racle Essbase Analytics Linki(HEM)
@racle’Scorecardiand Strategy:Management
@racle Businessiintelligence Viobile

c
O
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©
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>
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LL
al
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Oracl e0s
Complete. Open. Integrated.

|l nt egrated Anal

EPM Analytics

CRM Analytics

ERP Analytics

Industry Analytics

Query & Interactive

Analysis

e ] sScorecardsReports & PublishingOffice

Common Enterprise

Search

Detect & AlerEmbedded Mobile

nformation Model

OLTP.& ODPata WarehousesExadata

Systems Data Marts

OLAP Packaged Unstructured & Excel  Business
Sources Applications  SemiStructured x| /Office Processes
(Oracle; SAP; ' Others)
o) e i?’
i B m 0
L0, <
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Optimal End User Experience
Complete, Self-Service, Accurate

...E 5

. : Interactive
e common S = W EEE
s & ENTERPRISE |
INFORMATION

—= ; ~ Geospatial
Applications -~ — = Q Visualization

&Portals = -~

s o i_‘,'. ‘.‘ | -‘]‘

-

Queries

Alerting &
Notifications
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Oracle Business Intelligence Mobile

A Built on OBIEE Foundation
I Supports all delivery and consumption destinations
A Optimized for smartphone platforms

A Zero training to interact with data on mobile devices

4:24 PM 3:18 PM
- — alliPhone 4 & 5:02 AM iemendi isebineni
ey + Product Dashboard . — 2 ausse
O o —— e

| [Map Formats Vew ™

e e -] Gt OBIEE_STATE

s | mos Average mmas | mmas | mear | meo: Grand Total

Nova TE
Sconal 1
Marker
17.3% |13.9%  25.9%" | 19.0% $5,331,000|$5,607,000 $5,453,000|$6,861,000 $23,252,000
s 19.4% 7 155% ~ 284% "~  21.1% G pfit $2,911,000 $3,265,000 $3,288,000 $4,356,000 $13,820,000 bl
roagemesin)  (13.2% |10.6% I 20.7%™ | 14.8% e vargn 5 55% 56% 0% 33 59%
== 9.9% " | 8.0% © 15.0%" | 11.0% ey e $1,521,000 $1,975,000 $1,940,000 52,884,000 - $8,320,000 P
moce (e |25.7% | 20.6% | 39.2% | 28.5% s Opartng argin s 20% 8% 36% 42% 36% B s
= 19.4%" 15.5% ™ 28.4%" | 21.1% e $1,017,600|$1,280,700 $1,326,900 $1,888,600 ' $5,522,800 SN

et Tocame wargin %0 10% 2% 24% 28% 24%

3 - v Non

P—— Tl o aan ,
& %
— = 3 - ey
= wommmer o T e : o .. 8 ot
LA [ — oo [ 2 st of Sme s N e
- z
Hardware~Desktc 49,088 3,240,088 62.1% 50% |104.3%
d a2 $o $2,325,347  $2,325,347 $1,435,043 100.1% =
Hardware~Monitor $3,624,403 $3,624,403 61.5% 50%  98.9% $691,005 $691,005 $427,294| 100.3% :‘“ -
Hardware~Laptop $5,193,279 $5,193,279 61.4% 50% 98.1% ™
o $394,525 $394,525 $258,505| 106.3% S ¥
Ny -
Grand Total  $12,067,671 $12,067,671 61.7% 50% 100.0% __ = 43,360,533 $3,360,533] $2,066,680| 99.7% ©2011 Googl - Map asta EROME ropa Techpogies. NEGI -+ o

L - $2,312,858  $2,312,858 $1,417,365 99.4%

weustLs $2,229,209  $2,229,200 $1,371,642 99.8%

ORACLE




. Integration with MicroSoft Office

ORACLE

8 .I ol - | v lpE Emak - Fhmimpatl Eeogl iTe Mg Tops - L3
!"' [ FeTE] Imaan Fage tasoel Farmulsg (s LETE Wi Cwaa B F oot B - 7 =
() 1 - - =¥ - 2 Perl ek
..Tj e g =] ] | | Tra——
Loga® Propetstion)  Betnes® Behieoh Paste WirieBadk
£ R 1 K¢ v O s p
Tragle Bl Feid Help
Ficturs 3 al F o |
A, H L
] [ Y ol W
':l LIET AL TTVET L g
q — =,
8 NG H R AV E S B A9 e E e Faslee - o
¢ CFTTTTN - fTTH - 07T -l ER] Fle  Edit View  Insert Format  Tools  SlideShow  Window Help  Orade Bl Type & question for help [+ %
4 CENTRAL REGKOH  COATRES a0
9 CENTRAL REGKOH  COATHGS 001 /_—H-HI\ : - Mew Slide !
11 CEMTRAL REGION  COATHMGS 2002 ; — -
11 |[EASTERM REGION  COMTIGE D00 < E
11 EASTERM REGIOH  COSTRGS a1 .
11 EASTERM REGKIH  COATHGS Smaz L E rmmmm b4
14 SOUTHERN REGION COATIMGSE 2000 B
15 SOUTHERM REGION COMTINGS 01
15 SOUTHERH REQION COATMGS 02 esentation Catalog:
17 WESTERM REGION COATHGS 000 : -
11 WESTERMBEGHIN  COATINGS "2001 =-[53 Compensation ~
33 ANEETERMAREGION COATRGS 02 D Overview
1 i T =53 Pay for Performance
:'-tj Departmental Compe
=4 Employee Detail
] 5| Employee List
ffl: Pay and Performance
=] = flatDataView
H o4 F W jatDatavew | fetDetayme. ] L R tableView!1
Popady : !
i el staticchart!l a2
v & | 3 f
2 R t P rties:
; )ques roperties /
! Details
Click to add notes
BT N~—_ _—
e[l ] auoshapes \ N IO Al A G @A 2-2-A-S=2@df
Slide 6 of 6 1_Blank Presentation English (U.5.) 3

16



. Oracle Bl Collaboration

A Alerting & Notifications
I Management by exception
I Detect a Business Issue
I Gain Insight & Take Action

A Action Framework

Sense Define actions &
A Detect business Navigate
events & A Guide users to
conditions. relevant analysis,
Respond automatically web content and
A Generate and transactional
deliver reports systems
A Alert and Notify Take Action
users A Initiate workflows
A Initiate business & business
Processes and Processes
workflows
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